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Bhopal, January 25 2010: DB Corp Limited today announced its financial results for the 
third quarter and nine months ended December 31, 2009. 
 
 
 
 
Q3 FY2010 Financial results highlights: (comparisons with Q3 FY 2009)  
 

 Total consolidated revenues have increased by more than 6% to Rs. 2814 million 
from Rs. 2651 million 
i) Net Increase in Print Revenue of Rs. 141 million 

• Advertising revenues increase to Rs.2,085 million from Rs.1,959 million 
representing a growth of approx. 6.5%. 

ii) Net Increase of Rs. 22 million in revenue from radio segment  
• Revenues increased from Rs. 82 million to Rs. 103 million, primarily on 

account of increase in  advertising revenue 
 Overall EBIDTA margins have increased from 19% at Rs. 516 million last year to 

34% at Rs. 959 million in the quarter under review.  
• The sharp increase in EBIDTA growth in current quarter under review is 

primarily due to impressive growth in advertising revenue, lower cost of 
news print, and various internal efficiencies and cost optimization 
measures such as rationalisation of manpower and overheads, reduced 
pagination. 

 PAT expanded to Rs. 506 million from Rs. 204 million, up 148%, primarily due to 
above stated measures. 

 
 

Q3 FY2010 Total Revenues at Rs. 2814 million increased by 6.2% over last year Q3 
Q3 EBIDTA margin increases to 34% at Rs. 959 million from 19% at Rs. 516 million 

Q3 FY2010 PAT at Rs. 506 million from Rs. 204, up 148% YOY 
 

9M FY2010 Revenues at Rs. 8058 million increased by more than 11% YOY 
9M EBIDTA margin increases to 34% at Rs. 2734 million from 12% at Rs. 904 million 

9M FY2010 PAT at Rs. 1461 million from Rs. 242 million, up 504% YOY 
 

Financial Performance Overview



 
Commenting on the performance for Q3 FY2010, Mr. Sudhir Agarwal, Managing 
Director, DB Corp Limited said,  
 
“These are times of exciting new beginnings and we are delighted to have had a very 
successful listing and it is our objective to create sustained value for all our shareholders.  
 
We strongly believe that high economic growth is being driven by the potential of Tier II and 
III cities and rural markets, and with our inherent leadership strengths and competitive 
advantages, in these markets, we are well positioned to harness this potential as a gateway 
to large local reach.   
 
The company has consolidated its position across various markets after launch of its maiden 
highly successful Public issue in December’ 09, which has further, strengthened our various 
brands Dainik Bhaskar, Divya Bhaskar, Business Bhaskar, My FM Radio, DNA. We will 
sustain our aggressive marketing policies and endeavour to deeply penetrate regional 
markets which have been focus territories of India since last 4-5 years, being marked by 
higher growth in consumptions patterns and increase in literacy rate. 
 
Our radio business is doing well and is strategically poised to gain synergistic presence with 
the print business in all its market. MY FM is one of the fastest growing radio businesses 
which has converted into EBIDTA break even as on 31st Dec 09, well within 2 years of 
launch of its all Radio Stations.” 
 
 
 
 

 The company came out successfully with its maiden Public issue for 10% (7% 
fresh issue and 3% offer for sale by Warburg Pincus).The response from all 
sectors of society and across the states was overwhelming. The issue was 
oversubscribed by almost 39.5 times including 3.5 times retail subscription - a 
record for last 23 months after revival of primary market. 

 
 The Company stock got listed at BSE on 6th Jan.’10 at an impressive pricing of 

Rs. 250/- per share and at the end of day 1 , got closed at Rs. 265.90/- thus 
giving a fabulous return of more than 26% to  investors on Day 1 itself. 

 
 The IRS round 2 readership survey results has further strengthened the company 

position in Punjab. 
 

 The company remains strong leader in Madhya Pradesh, Chattisgarh, Haryana, 
and Chandigarh and all urban cities of Rajasthan and also further strengthened 
its leadership in Ahmedabad. 

 
  Infrastructure upgradation – The Company has incurred a capex of approx. Rs. 375 

crore. Over the last 18 months has upgraded its major printing facilities at both 
Dainik Bhaskar and Divya Bhaskar for increasing its full colour broadsheet printing 

Operational Progress and Highlights



which should result in increase advertising revenues yield. The upgraded facilities 
provide the ability to offer high page levels and printing speed and also high quality of 
printing and folding paper. 

 
 Dainik and Divya Bhaskar were amongst the first language news dailies to have 

installed state-of-the-art 3-Line Imported KBA Machine from Germany with print 
capacity of 2.25 lakh copies in an hour – thereby significantly reducing printing 
time to accommodate editorial content even at late hours.  

 
 Dainik Bhaskar introduced the India Pride Awards for the PSU segments – this 

unique initiative was undertaken by DB Corp to recognise excellence in Public 
Sector Undertakings (PSUs). The initial performance analysis was done by 
ICRA. Short listed entries were evaluated by a seven-member jury council 
chaired by Ex Chief Justice of India - Justice R C Lahoti. Winners were 
presented with the award by Hon. Union Minister of Home Affairs – P 
Chidambaram, in a function held in October 2009. 

 
 The Company Chairman Mr. Ramesh Chandra Agarwal received the Rajiv 

Gandhi Lifetime Achievement Award in Journalism in August 2009. 
 

 The flagship brand Dainik Bhaskar, received the trophy for the “Consumer Super 
Brand for 2009/2010” as adjudged by an independent brand super brand council 
headed by Anmol Dar-Chairman Super Brand Council. 

 
 
 



About D B Corp 
 
D B Corp Ltd. is one of India’s leading print media companies that publishes 7 
newspapers with 48 editions, 128 sub-editions in 3 multiple languages (Hindi, Gujarati 
and English) across 11 states in India. Our flagship newspapers Dainik Bhaskar (in 
Hindi) established in 1958, Divya Bhaskar and Saurashtra Samachar (in Gujarati) have a 
combined average daily readership of 15.5 million, making us one of the most widely 
read newspaper groups in India with presence in Madhya Pradesh, Chattisgarh, 
Rajasthan, Haryana, Punjab, Chandigarh, Himachal Pradesh, Uttrakhand, Delhi, Gujarat 
and Maharashtra. Our other noteworthy newspaper brands are Business Bhaskar, DB 
Gold and DB Star and, DNA (in Gujarat and Rajasthan) on a franchisee basis. 
 
We are the only media House, with multiple languages that enjoy a leadership position in 
multiple states and is a dominant player in its all major markets. 
 
The company’s other business interests also span the radio segment through the brand 
"My FM" Radio station with presence in 7 states and 17 cities, and a strong online 
presence in internet portals.  
 
 
    
 
 
 
 
 
For further information please contact: 
 
Mr. P. K. Pandey 
Head – Investor Relations 
Tel: +91 22 3980 4817/18 
Email: prasoon@bhaskarnet.com 
    
 
 
 
 
 
Certain statements in this document may be forward-looking statements. Such forward-
looking statements are subject to certain risks and uncertainties like government actions, 
local political or economic developments, technological risks, and many other factors 
that could cause our actual results to differ materially from those contemplated by the 
relevant forward-looking statements. DB Corp Limited will not be in any way responsible 
for any action taken based on such statements and undertakes no obligation to publicly 
update these forward-looking statements to reflect subsequent events or circumstances. 

                                 
 
 














